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131 Photos

524 Likes

99% of posts
feature Novo Nordisk
branded materials

Average likes
per post: 27

93% of posts featured
 #StepOutDiabetes
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44% of users posted 
multiple times

92% of posts featured
Step Out Banner
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13% of posts featured
multiple photos

22% of posts
feature Novo Nordisk
branded materials
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32% of posts featured
#StepOutDiabetes

81% of posts featured
a photo

SEPTEMBER 17, 2016
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54 Posts
475 Likes
6 Shares


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64% of posts featured 
#StepOutDiabetes

10% of posts featured
multiple photos

72% of posts
feature Novo Nordisk
branded materials
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33%

24% of users posted
 multiple times
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29 Tweets

20 Favorites

9 Retweets
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DETROIT, MI

Geofilter was created
on Snapchat for the 
start and venue area

51 Uses

2,413 Views

51Users

Views

0 750 1,500 2,250

2,413

Start Time: September 17, 2016 9:00 AM
End Time: September 17, 2016 11:00 AM
Area Covered: 21,029 Sq Ft

Snapchat geofilter
design




/stepoutdetroit

PEOPLE WHO LIKE YOUR PAGE

SEPTEMBER 17, 2016
DETROIT, MI

76%

24%

Female

Male

.179%

.179%

.986%

4%

6%

17%

7%

27%

5%
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2%
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TRACS POSTS PUBLISHED FROM STEP OUT DETROIT FACEBOOK PAGE

Organic Paid

PAGE VIEWS
September 13 - September 19

169
Total Page Views 956%

PAGE LIKES
September 13 - September 19

11
Page Likes 1,000%

VIDEOS
September 13 - September 19

175
Total Video Views 100%
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TRACS POST ADA POST AVERAGE

1 2 3 4 5 6

ENGAGEMENT
Total number of post clicks, likes, shares, and comments 
from September, 13 - 19. 

Tracs Posts

1 

2

3

4

5

6ENGAGEMENT
ADA average: 8
TRACS average: 35

TOTAL REACH - 6,291
Reach is the number of unique users who saw your page’s posts from August 25 to September 20.

TOTAL REACH BY DAY


