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Our team raised over $1500 for American
Diabetes Association on Saturday in Detroit
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Team Fit4D raised over $750 for the
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thank you to team captain Nanette
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Start Time: September 17, 2016 9:00 AM
End Time: September 17, 2016 11:00 AM
Area Covered: 21,029 Sq Ft

Geofilter was created
on Snapchat for the
start and venue area

Snapchat geofilter
design

Workin the photobooth at Step Out
Detroit
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ENGAGEMENT

Total number of post clicks, likes, shares, and comments
from September, 13 - 19.
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TOTAL REACH - 6,291

Reach is the number of unique users who saw your page’s posts from August 25 to September 20.
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