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871,062
TOTAL SOCIAL MEDIA AUDIENCE

TOP 3 #HASHTAGS
#StepOutDiabetes
#Diabetes
#StepOutPhilly

605,002
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BRAND IMPRESSIONS
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Social 
Media Posts



170 Photos

1,770 Likes

86% of posts
feature Novo Nordisk
branded materials

97% of posts feature
 #StepOutDiabetes

76%

24%

MALE

FE

MALE

86%

14%

71% of posts feature
the repeater banner

Average of 790 
followers per user
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PHILADELPHIA, PA
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PLATFORM WITH 

THE MOST 

BRANDED

ELEMENTS



Average of 4 likes 
per post

21% of posts
feature Novo Nordisk
branded materials

53%

47%IN
D

IV

ID
UAL CORPORATE

77%

23%

MALE

FE

MALE

21% of posts feature
a repeater banner
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PHILADELPHIA, PA

163 Posts
508 Likes
81 Shares



10% of posts feature
#StepOutDiabetes

Good Day Health also
posted on their 

YouTube Channel, and blog 
gooddaygoodhealth.org

PLATFORM WITH 

THE HIGHEST

AMOUNT OF

SHARES



50% of posts feature 
#StepOutDiabetes

25% of photos feature
the NN/ADA backdrop

44% of posts
feature Novo Nordisk
branded materials

78%

22%

MALE

FE

MALE

65%

35%

25% of users posted
 multiple times
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88 Tweets

120 Favorites

42 Retweets
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NOVO NORDISK
PHOTO BOOTH

211

278

781

Participants 

41

69

170

88

SOCIAL MEDIA GROWTH
2015 Posts VS. 2016 Posts 2015 2016

When participants featured 
#StepOutDiabetes on Instagram or Twitter, 
they received a 5x7 color print of their 
photo at the Novo Nordisk Photo Booth.

NOVEMBER 5, 2016
PHILADELPHIA, PA

used
selfie boards
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PHILADELPHIA, PA

23

Geofilter was created
on Snapchat for the 
start and venue area

93 Uses

4,307 Views

Uses

Views

0 1,250 2,500 3,750

4,307

Start Time: November 5, 2016 8:00 AM
End Time: November 5, 2016 12:00 PM
Area Covered: 136,250 Sq Ft

93

Snapchat geofilter
design
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TRACS POSTS PUBLISHED FROM STEP OUT PHILADELPHIA FACEBOOK PAGE
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ENGAGEMENT
ADA average: 17
TRACS average: 561

TRACS POST
ADA POST AVERAGE
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1 2 3 4 5 6

PAGE VIEWS
November 2 - November 8

288
Total Page Views 220%

PAGE LIKES
November 2 - November 8

16
Page Likes 78%

VIDEOS
November 2 - November 8

394
Total Video Views 2,363%

ENGAGEMENT
Total number of post clicks, likes, shares, and comments 
from November 2 - 8. 

TOTAL REACH - 7,233
Reach is the number of unique users who saw your page’s posts from November 2 to November 8.

TOTAL REACH BY DAY
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