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154 Photos

2,869 Likes

49% of posts
feature Novo Nordisk
branded materials

Average likes
per post: 27
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 #StepOutDiabetes
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Average of 11 likes
per post

39% of posts
feature Novo Nordisk
branded materials
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a video
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54% of posts feature 
#StepOutDiabetes

24% of posts feature
a selfie board

63% of posts
feature Novo Nordisk
branded materials
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
/StepOutAtlanta

PEOPLE WHO LIKE YOUR PAGE
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TRACS POSTS PUBLISHED FROM STEP OUT ATLANTA FACEBOOK PAGE
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ADA average: 10
TRACS average: 193

TRACS POST
ADA POST AVERAGE

PAGE VIEWS
November 9 - November 15

358
Total Page Views 2,287%

PAGE LIKES
November 9 - November 15

27
Page Likes 1,250%

VIDEOS
November 9 - November 15

576
Total Video Views 19,100%
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Tracs Posts

ENGAGEMENT
Total number of post clicks, likes, shares, and comments 
from November 9 -15. 
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TOTAL REACH - 2,774
Reach is the number of unique users who saw your page’s posts from November 9 to November 15.

TOTAL REACH BY DAY
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