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EVENT METRICS
1,395 2015 Vs, 2016

TOTAL PARTICIPANTS

134

TOTAL RED STRIDERS

$425,000

TOTAL FUNDS RAISED

as of September 12

447,089

NOVO NORDISK
B RAN D I M PRESS I O N S Total Red Striders Fundraising Novo Nordisk Novo Nordisk Social

(Excluding social media) Participants Brand Brand Media Posts

Impressions Impressions
cluding social (From social
media) media)

GOAL

2016

EVENT METRICS

TOTAL SOCIAL MEDIA AUDIENCE

138,582

NOVO NORDISK SOCIAL MEDIA
BRAND IMPRESSIONS

52,810

I TOP 3 #HASHTAGS
#StepOutHouston2016

| #Diabetes
\#StepOutDiabetes
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(0] 187 Photos
¥ 1,594 Likes

@ O
4 can_i_be_frank_wit...
@ NRG Park ‘ Follow |

2d

O
~—

17 likes

can_i_be_frank_with_you Thanks to the
family and friends supporting the
#StepOutDiabetes walk today!

82% of posts
feature Novo Nordisk
branded materials

X ) g2
- 26 likes
_akaay Parfect morning to #5tepOutDisbetes

90% of posts featured 79% of posts featured 31% of users posted
#StepOutDiabetes Step Out Banner multiple times



%gﬂ HOUSTON, TX ouUT| Y VALIN

ﬂOVO I'lOFd |Sk® S E PTE M B E R 1 0' 201 6 American Diabetes Association

&8 Elicia Pequena was |
1 on Saturday

ADA Step Out!! yea baby

68 Posts
¢ 593 Likes
~ 34 Shares

37% of posts
feature Novo Nordisk
branded materials

N| k?Nl:MIGN\llﬂ ﬂﬂE{anEw
* Step Out Walk
l .‘th D dbehes :Hous J

m Kelsey-Se; yboldcl i

n rik you 10 Team Kelsey and all those I\udl\ul:d
5c- s Stey ﬂvlwltbtwlb‘.‘

Sk [3k with my Progressive Family #stepoutdiabates

12% of posts featured 25% of posts featured 94% of posts featured
multiple photos #StepOutDiabetes a photo
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ﬁmr\m ff 2 Follow

After being diagnosed with type 1 diabetes for
almost 6 years, | participated in my first 5k
diabetes walk.

RAGIMEE S Y

¥ 199 Favorites

[

[

[
%4 164 Tweets |
[
3 61 Retweets |
[

30% of posts
feature Novo Nordisk
branded materials

wcoo ATAT LTE 302 PM

Tweet Q < Tweet

b Dr. Faith Foreman
0 Kempner MPAHOSA * ‘\ ;

Excited to serve today at @ADAHOUSIOr
Diabates Expo! #5tepOutDiabet

34% of posts featured 18% of users posted 74% of individual
#StepOutDiabetes multiple times posts featured photos
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NOVO NORDISK SOCIAL MEDIA GROWTH
PHOTO BOOTH 2015 Posts VS. 2016 Posts W 2015 M 2016

#StepOutDiabetes Twitter

Participants

Instagram

When participants featured
#StepOutDiabetes on Instagram or Twitter,
they received a 5x7 color print of their
photo at the Novo Nordisk Photo Booth.

#StepOutDiabetes

WALKTO Lgap
THEF
AGAINST D\Asmsliﬁm
WHY DO YoU WAL

Photos taken

#StepOutDiabetes

402

Participants
used
selfie boards
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—======13 PEOPLE WHO LIKE YOUR PAGE

W I
®
\ I ® Female

STOP 26%

DIABETES 23%

L\ American Diabetes Association. I 1 5 %
HOUSTON, TX 6% 7% 39
0957% —_—
13-17 18-24 25-34 3544 4554 55-64 65+
/StepOutHouston |
- I
. 0% ooei N N ——

5% 7%

[ )
PAGE VIEWS M Male
September 6 - September 12

321

Total Page Views 4583%

TOTAL REACH - 22,194

Reach is the number of unique users who saw your page’s posts from August 17 to September 12.

PAGE LIKES TOTAL REACH BY DAY M ocenic [l Pao

September 6 - September 12

23 4K

Step Ou
Page Likes 4283% Housto
/_/\ y
VIDEOS
0
September 6 - September 12 17 19 21 3 25 27 29 31 02 04

223 AUGUST SEPTEMBER

Total Video Views 4 169%

—N

TRACS POSTS PUBLISHED FROM STEP OUT HOUSTON FACEBOOK PAGE

ENGAGEMENT
Total number of post clicks, likes, shares, and comments @ Tracs Posts Reach: Organic | Paid | - Post Clicks Reactions, Comments & Shares | =
from September, 6 - 12. ) ) ) ) ) )
1400 Published ¥ | Post Type Targeting Reach Engagement Promote
== TRACS POST | | | | | |
== ADA POST AVERAGE 081272016 S Photo Booth 2 21K ]
1200 1218pm o =] L 224 5 |
00 ENGAGEMENT
0?!1&2016 Houston Step Out Walk = @ 508 13k A Boost Post
439pm ¢ 191 ]
800
091072016 Come get your picture taken and Y 13 | _
600 / t48pm get a free photo print at the Novo =] ¢ iz 7 | Boost Post
400 oororeoie B : Don't forget to come by the Novo 2 13 | _
/ 10:45am 3 Nordigk photo booth to have your =] ¢ it/ 9 | Boost Post
200 /
091072016 = Tharks to everyone who came ou Y fele] | _
0 - / 1018am o =8 tfor the Step Out Walk at NRG St b ¢ &l as I Boost Post
091072016 This moming we are at NRG Stad 2 16 | _
90zam 1 ium for Step Out Walki Its abeaut =) ¢ = 19| Boost Post
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EXPANDED FOOTPRINT

Novo Nordisk expanded presence beyond the start/finish area.

VENUE MAP

%5 START **

2016 Step Out Houston featured an
expanded footprint including a 5K run
and 3K walk.

The American Diabetes Association EXPO
had over 5,000 people in attendance and
was located steps away from the start of
the walk.

Novo Nordisk Photo Booth located inside NRG Center by main entrance and across from Step Out

| NRG CENTER

'('\ American
rqger Active Diabetes

Front Back

Bring your @ to the
Novo Nordisk Photo Booth!

Novo Nordisk photo booth to

receive a free print. Level 1 - Exhibit Hall B w

Living . Association.
Together we can #StepOutDiabetes KrOger Presents ADA
Step Out Pick-Up Experience
106 400 507
Postcards were distributed to |

everyone entering the EXPO o y- """ E
- . |
and everyone taking selfies by DA ;
the start/finish structure. Novo Nordisk ;
Participants were Photo Booth |
S— 1
encouraged to come to the — !
1
1
1
1




