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use of Step Out Walk
geofilter

Step Out Walk Geofilter Footprint

Start Time: October 21, 2017 8:00 AM

End Time: October 21, 2017 12:00 PM

Venue area and start - 78,596 Sq Ft

Novo Nordisk
Brand Impressionsand

Uses

Use Rate

Swipes

Occurs when a friend views the geofilter
on a story or a direct message. The 
geofilters feature the Novo Nordisk logo.

Use of the geofilter.

Views
Novo Nordisk
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Tracks the rate at which the geofilter is
used when seen in the geofilter carousel.

Occurs when users swipe through and
see the geofilter.
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When participants featured #StepOutDiabetes on
Instragram or Twitter, they received a 5x7 color 
print of the photo at the Novo Nordisk Photo Booth
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/StepOutBoston

The American Diabetes Association New England Chapter granted TRACS, Inc. social media access on Facebook to post and promote 
the Step Out Walk in Boston on Saturday, October 21.  
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