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Princeton 2017 Princeton 2017

Tour de Cure Geofilter Footprint

Start Time: June 25, 2017 7:00 AM

End Time: June 25, 2017 2:00 PM

Venue area including parking lots 11-14 
38

80
Uses

Tour de Cure
Step Out Walk

118Total

Tour de Cure geofilter
created for venue area

Princeton 2017

Princeton 2017

Step Out Walk geofilter
created for venue area
and Novo Nordisk 
Cheer Zone

Use Rate

40%
61%Tour de Cure

Step Out Walk
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Tour de Cure

Step Out Walk

132
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Views
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4,737Tour de Cure

Step Out Walk
7,325Total

Swipes

average views per
use of Tour de Cure
geofilter

Step Out Walk Geofilter Footprint

Start Time: June 25, 2017 8:00 AM

End Time: June 25, 2017 1:00 PM

Venue area including parking lots 11-14 and 
Novo Nordisk Cheer Zone

Novo Nordisk
Brand Impressionsand

Uses

Use Rate

Swipes

Occurs when a friend views the geofilter
on a story or a direct message. The two 
geofilters feature the Novo Nordisk logo.

Use of the geofilter.

Views
Novo Nordisk
Brand Impressionsand

Tracks the rate at which the geofilter is
used when seen in the geofilter carousel.

Occurs when users swipe through and
see the geofilter. 59 average views per

use of Step Out Walk
geofilter68 
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NATIONAL PREMIER SPONSOR
NATIONAL PREMIER SPONSOR

#StepOutDiabetes

PRINCETON 2017
SELFIE STATION

Novo Nordisk Employees
at co-branded photo booth
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Total Posts

from June 15-25

Total Posts

from June 13-27
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34% 66%
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39%
29%
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Audience: 1,073

ADA Posts
TRACS Posts

Audience: 614
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39%
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21%
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13

/AmDiabetesNJ

@AmDiabetesNJ

@amdiabetesmidatlantic

The American Diabetes Association New Jersey Chapter granted TRACS, Inc. social media access on Facebook, Twitter and Instagram
to post and promote the ADA Tour De Cure + Step Out Walk in Princeton on Tuesday, June 13.  
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PRINCETON 2017
ADA NJ FACEBOOK

Organic Paid
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Shows the number of users who viewed posts on ADA New Jersey Facebook page from June 6 to July 11. TOTAL REACH BY DAY

PEAK 1
PEAK 2

PEAK 3

PEAK 1

PEAK 2

PEAK 3

On July 5, post-event
email sent by ADA
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243 People Reached

1 Likes, Comments, & Shares
1
Likes

1
On Post

0
On Shares

0
Comments

0
On Post

0
On Shares

0
Shares

0
On Post

0
On Shares

12 Post Clicks
12
Photo Views

0
Link Clicks

0
Other Clicks

Negative Feedback
0 Hide Post 0 Hide All Posts
0 Report as Spam 0 Unlike Page

275 People Reached

2 Likes, Comments, & Shares
2
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2
On Post

0
On Shares

0
Comments

0
On Post

0
On Shares

0
Shares

0
On Post

0
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16 Post Clicks
16
Photo Views

0
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0
Other Clicks
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0 Hide Post 0 Hide All Posts
0 Report as Spam 0 Unlike Page

2,014 People Reached

240 Reactions, Comments, & Shares
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Likes

11
On Post

180
On Shares

21
Comments

3
On Post

18
On Shares

16
Shares

1
On Post

15
On Shares

10,462 Post Clicks
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Photo Views

0
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Other Clicks
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1 Hide Post 0 Hide All Posts
0 Report as Spam 0 Unlike Page
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Love

0
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13
On Shares

Step Out Walk
Tour de Cure

Total Reach: 16,105

Value of Professional Event Photography

Only post to feature
     reactions from
Facebook audience
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by this photo album10,462 



Shows the number of users who viewed tweets on ADA New Jersey Twitter page from June 6 to July 11.
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JUNE 2017 SUMMARY

3,458
Tweet Impressions

338
Profile Visits 

6
Mentions

6
New Followers

9 Tweets
JULY 2017 SUMMARY

526
Tweet Impressions

62
Profile Visits 

1
Mentions

-2
New Followers

0 Tweets*

TOP TWEET June 13, 2017

TOP MEDIA TWEET June 19, 2017 TOP MEDIA TWEET June 23, 2017

TOP TWEET June 25, 2017

*American Diabetes Association did not tweet in July, all impressions came from tweets previously posted in June

TOP TWEET
Tweet that generated
the highest number
of impressions.

TOP MEDIA TWEET
Tweet with a photo
or video that generated
the highest number
of impressions

TOP TWEET
Tweet that generated
the highest number
of impressions.

TOP MEDIA TWEET
Tweet with a photo
or video that generated
the highest number
of impressions

PRINCETON 2017
ADA NJ TWITTER

Step Out Walk
Tour de Cure

37earned
impressions

48earned
impressions

594 earned
impressions
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Total Impressions: 16,105

TOTAL IMPRESSIONS
BY DAY

597 earned
impressions


